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Disclaimer
This presentation, prepared by IG Group Holdings plc (the “Company”), may contain forward-looking
statements about the Company. Forward-looking statements involve known and unknown risks and
uncertainties because they are beyond the Company’s control and are based on current beliefs and
expectations about future events, including the results of operations, financial condition, liquidity,
prospects, growth, strategies and dividend policy of the Company and the industry in which it
operates.
No assurance can be given that such future results will be achieved; actual events or results may
differ materially as a result of risks and uncertainties facing the Company.
If the assumptions on which the Company bases its forward-looking statements change, actual
results may differ from those expressed in such statements.
Forward-looking statements speak only as of the date they are made and the Company undertakes
no obligation to update these forward-looking statements. Nothing in this presentation should be
construed as a profit forecast.
Some numbers and period on period percentages in this presentation have been rounded or
adjusted to ensure consistency with the financial statements.
This may lead to differences between subtotals and the sum of individual numbers as presented.
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44 years of innovation
Empower informed, decisive, adventurous people to access
opportunities in financial markets
IG was founded
offering a contract
on the price of gold

First company in the
sector to launch an
online dealing platform

Launched browser based
platform, the first with no
plug-in requirement

First offered Bitcoin, now
one of six cryptocurrency
markets at IG

1974

1998

2007

2013

1991

2003

2009

Phone and software
system introduced to
enable trades to be
entered straight on to the
computer system

Launched first mobile
trading app with live
price streaming

Close Out Monitor (COM)
developed following the
credit crunch

2017

Rolled out IG Smart
Portfolio

• IG has always targeted the sophisticated trader – they dominate our client base
• With a history of innovation, technological advancement and adaptation IG will
continue to grow
• We are best positioned for regulatory change
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Vision and values
Our purpose is to
empower informed,
decisive, adventurous
people to access
opportunities in
financial markets. We
do this by underpinning
our core values.

Champion the client
Understand them. Be part of their whole
experience. Think big, think long-term. Make
every moment count and stick with them all the
way. Do what matters most.
Lead the way
Be brave. Back yourself. Innovate and adapt to
win. Challenge assumptions, ideas, decisions.
Ask why. Stand up and speak your mind.
Achieve. Do the right thing.
Love what we do
Make it personal. Care, be passionate, have fun.
Respect our diversity and learn from each other.
Share your enthusiasm. Take pride in each
other’s achievements. Work as a team.
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Our people
We have a strong team driving current and future strategic
decisions
Board
Non-Executive

Executive

Executive Committee

Andy Green
Chairman

Peter Hetherington
Chief Executive Officer

John Austin
Chief Analytics Officer

Malcolm Le May
Senior Director

Paul Mainwaring
Chief Financial Officer

Joe McCaughran
Chief Risk Officer

Jim Newman
Director

Bridget Messer
Chief Commercial Officer

Rob Bowen
Commercial Director

Sam Tymms
Director

Jon Noble
Chief Information Officer

Michelle Eardley
Chief People Officer

(Previously CEO Logica)

(CEO Provident Financial)

(Previously CFO of Resolution)

(Previously at LSE and FSA)

June Felix
Director

(CEO Verifone, Europe)

Stephen Hill OBE
Director

(Previously CEO Betfair)

(24 years at IG)

(2 years at IG)

(13 years at IG)

(18 years at IG)

(18 years at IG)

(8 years at IG)

(8 years at IG)

(8 years at IG)

Matt Brief
Dealing Director
(17 years at IG)
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The IG brand through the
eyes of our customers
Our clients are informed, decisive, adventurous people with
a strong affinity for the IG brand
The connection between IG and our customers runs deeper than
a recognition of the quality of our platforms and execution.
When asked how IG makes them feel, the words and phrases that
resonated most with our clients included safe, in control,
informed, connected, proficient, reassured, looked after and ahead
of the curve.
“...I can trade in confidence, I trust the
platform, I know that if I lose money
it’s only my mistake.”
“A broker is usually something abstract,
with the internet, it is someone you
don’t see. But with IG you can meet
them, you can see them. It is real.”

“I know there were some brokers who had
difficulty taking orders ... and we didn’t
have that. Because in those times of
stress, it was just as comfortable for us as
when it is very calm.”
“...with IG they have this way of making it
simple, but then if you want to go in
depth there is also in depth as well.”
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Business
model
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Business model
• Revenue is driven by clients and their
level of activity – not direction of market
movements

REVENUE PERFORMANCE (£m)
£250m

• We internalise what we can and hedge
the balance

£200m

• Our interests are completely aligned with
our clients – we want clients to succeed

£150m

• The greater the internalisation, the less
we hedge
• In the long run, our internalisation
benefit will get better

Client commission, spread and financing

Reported quarterly revenue

£100m
Internalisation benefit

£50m

£0m

Revenue if fully hedged

Q1

FY13

Q3

Q1

FY14

Q3

Q1

FY15

Q3

Q1

FY16

Q3

Q1

FY17

Q3

Q1

FY18
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Who are our clients
REVENUE SPLIT FROM TRADING CLIENTS

• 50% revenue is generated by ≈ 2% of clients

• 80% revenue is generated by ≈ 10% of clients
• These clients are all informed, decisive,
adventurous, prosperous individuals, who
understand our products
• Half our revenue comes from clients who trade
with IG longer than 3 years
• We have focused on building deeper, longer,
better relationships with our clients
• Leveraged clients average revenue per month
moving up over time

20%

90%

30%
50%
8%

Clients

< 2%

Revenue

£700
£650

OTC Leveraged Revenue Per Client

£600
£550
£500
£450
£400

2013

2014

2015

2016

2017

2018
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Why we differ
Brand

Client Focus

Risk Management

44 years experience of being
a global leader

Access to products and
educational materials
that fit their objectives

Thoroughly tested and highly
resilient in a wide range of
real-life scenarios

Technology

Service

Balance Sheet

Continuously innovating and
improving how clients can
trade financial markets

Graduated by value

Strong cash position with over
£600m own funds
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Plan for day
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Plan for day
Today, we have over 100 years worth of IG experience between us

Breakout
Part I

Part II
Growth Opportunities
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PETER HETHERINGTON

Risk Management
JOE McCAUGHRAN

Cost Analysis
PAUL MAINWARING

Regulatory Landscape

BRIDGET MESSER

Prospect
Acquisition
HEIDRUN LUYT

Dealing and
Internalisation
MATT BRIEF

Our
Client Service
ROB BOWEN
IAN PEACOCK

Our Platform
& Technology

Conclusion
PETER HETHERINGTON

Q&A

JON NOBLE

PETER HETHERINGTON

Q&A
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